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3 LENGTH OF PERIOD HALF
4 NAME OF FIRST PERICD 2ND S47
5 GEOGRAPHIC AREA JAPAN
6 MARKET SHARE AT REFERENCE PERTOD 40.31
7 ADVERTISING THAT WILL MAINTAIN SHARE 476000, 0
8 MARKET SHARE AT END OF PERIOD

IF ADV .REDUCED TO ZERO 30.00
9 MARKET SHARE AT END OF PERIOD
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OR OTHER NON-ADV TIME EFFECT? YES
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3 L2%
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3 1n
_ ; 4 0. 98 X
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f CONTRIBUTION VARIES? NO
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= 40.31
TISING THAT WILL MAINTAIN SHARE (1000 YEN/PERIOD) {Fll.g}
={aTelnn.n

ARKET SHARE AT END OF PERIOD IF ADV. REDUCED 73 ZERD (Fll.0)

RHET 5HARE AT END OF PERIOD IF ADV. INGHEASED TO SATURATION
fFIl1.00

MARAET SHARE AT END OF PERIOD IF ADV. INCREASED 50 PER CEWNT JQUER
MAINTENANGE RATE (FL1.0%

MARHET SHARE [N LONG RUN 1F ADVI AERUCED TG ZERQ (F11.0}

INDEX OF MEDIA EFFICIENCY (Z.0G. AVERAGE EFFICIENGY w 1.0.3 ¢F11aD)

GIELEL
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3
n,

CUNTRIDUTION PROFIT (BREFORE ADlV. EXPEYSE)
EXPRESSED IN THOUSANDS OF YEM/SALES UNIT (Fl1.07
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VERAGE BRAND FRICE C1000 YEW/SALES UNITS) cFil.fd

j
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o] e
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= (45 S000.0,
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CLASS SALES RATE AT REFERENCE PERIOD CUNITS/PERIODY (Fi1.0)

= (3036500
TONSIDER AESFONSE TO PRODUCT CLASS ADVa
TYPE 1«0 LF YES -- TYPE 2.0 IF MO

8

AUEAAGE PRICE FOR PRODUCT CLASS (1000 Y¥EN/SALES UNET) €FLI.0)
= {550.0

TIME VRRYING DATA.
* IF TIME VARIATION NOT SPECLFIEDs
AEFERENCE DATA ¥ILL DE GOPIED INTO ALL PERLODS.

FRADUCT GLASS RATE HAS SEASONAL
AR OTHET NI¥-ADY. TIME EFFECT?
TYPE 1-0 IF YES == TYPE 2.0 [IF NO

INDEX OF PRODUCT CLASS SALES
(REFERENGE CASE = 1.000) FOR PERIOD CF11.0)

--b G gy Py
3 E
i
-

u

BRAND SHARE HAS A NON ADU. TIME EFFECT?
ITYPE 1.0 IF TES -- TYPE 2.0i IF NO
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I
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AELIA TFFICIENCY WARIES?
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TYPE 1.0 IF YES == TYFE 2.0 IF ¥D

CONTRIDBUTIIN VARIES?
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AVERAGE BRAND PAICE VARIES?T
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=(2.0} _ '
AUERRGE PRICE FOR PRODUET WARIES?
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TYPEZ 1.0 SAVE DATA
TYPE 2.0 PRINT DATA
TYPE 3.0 CHANGE DATA
TYPE 4.0 OUTPUT
TYPE 5«0 RESTART
TYPE 6.0 STOF

=il=0

DATA FILE ¥WA4E

=(%=CAE)

TYPE 1+0 SAVE DATA
TYFE 2.0 PRINT DATA
TYPE 3.0 CHANGE DATA
TYPE 4.0 QUTEUT
TYPE 5.0 RESTART
TYPE 6.0 S5TOP

=&

TYPE 1.0 STANDARD PRINT
TYEE 2.0 ONLY SPECIFIED LINES
3.0 EXCLUDE SPECIFIED LINES

1 BRAND MAME X-CAR
2 do. PERIODS %4
3 PER. LENGTH HALF
4 FIRST PER. 24D 547
& AREA . JAPAN
REFEREVCE PER.  BRAND
& REFy SHARE
(PER CENT DF UNITS? 40,2100
7 MAINT. ADOV. :
10080 ¥EN/PEF ATEDOC 0
g MIY SHARE Al 30,0000
9 MAX SHARE AT END %% .0000
10 END SHMARE WITH
+50 PER CENT ADY. 42.0000
11 LOYG RIW MIN SHARE .
12 MEDIA EFFCY 10000
13 COFY EFFCT 1.0000
14 SALES WIT WHITS
15 GONTRIBUTION
¢ 1000 YEN/UNITY Tt
16 BRAND PRICE
o 1000 YEN/WNITY 50040
f “OTHER BREND DATA
17 SHARE 1M PERIOD
__ PREVIOUS TO PER. 1 40,3100
18 ADVERTISING: RATE 5
AT PERIOD | 43500040
REFERENCE PES.  PROD. CLASS
19 PROD. TLASS NANME | AUTOROETLE
20 INIT. CLASS S5ALES
RATE ¢IMITS/PER.) 30365040
26 CLASS PRICE -
1000 YEI/TY £50.0
TUAE VARIATIONS
FERIOD = 1 2 k] a
&% CLASS SALES INDEX
10750 taislo L-2R30 1.7440
28 NO¥-ADV. EFFECT INDEX
140099 1.0801 140160 @.5300
2% MEDLA EFFCY
1.0000 140500 1.000D 10007
30 COPY EFFECT
! ! 10000 1,0005 10300 1.0000
31 CONTRISUTIONC1008 YEI/UNITY ;
5040 5040 0.0 500
32 BRAND PRICEC1000 YEN/UNITY
50040 500.0 50040 500.0
33 CLASS PRICEC1000 YEN/INIT) ]
S50.0 550410 530.0 55040

34 BRAND ADV-(l0DO YEN/UWIT2 .
AZ 50000 550000.5 5350000 520000.0
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%6, X—CAROB#MOTV 7o b

[ TYPE 1.0 SAVE DaTa
TYPE 2.0 PRINT DATA
TYPE 3.0 CHANGE DATA
ITRPE 4«0 DUTPUT
TY{PE 5.0 RESTART
TYPE &0 STOP
=40 ’
TYRE 1.3 STAVBARD QUTAUT
TYPS #.0 ONLY SPECIFIED LINES
TYPT 3.0 EXCLUDE SPECIFIED LINES
=30
L DUTPUT F3# K-CAR
2 PERIOD LENGTH HALF
3 STAATING PERIOD 2ND 547
4 AREA JAPAN
5 BALES UNIT UNITS
& DATA FROM FILE x=CAR
BERIAD i 2 2 4
7 MARKET SHARZ
{PER CENT 3
OF WITS) a0.3313 419147 4l-T7327 A Blan
8 PRODs CLASS
SALESCTNITSSPERY A26A23.7 352527. 5 ATIAT.2 AT0ARTT
9 PRAD. CLASS
SALES o )
1000 TENSIETD 1735330680 193425706.0 204584184.0 BlATTL 64480
19 BRAND SALES o
LN TSAPEAY 131844, 7 1ATALE 7 1558234.0 158 5% 5.1
11 BRAWD SALES e
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